
2016 Semi-Annual Meeting  
and Business Expo  The Westin, Cleveland, OH 
 September 18-20, 2016

2017 Annual Meeting  The Meritage, Napa, California 
 April 5-7, 2017

GPI is headed to Naples, Florida. The 2016 GPI annual 
meeting is scheduled to be held April 6-8, 2016 at the 
LaPlaya Beach and Golf Resort in Naples. This year’s annual 
meeting is sure to be one of the best yet.

The executive committee and board of directors will 
meet on Wednesday, April 6. Don’t forget to join us for the 
welcome reception that evening. All potential members and 
new members will be invited to join GPI board members 
for an exclusive reception from 5:30 p.m.-6:00 p.m. This 
interaction allows board members to share their experiences 
that they have had while being members of GPI. 

GPI is pleased to welcome a great lineup of speakers. 
On April 7, Curt Steinhorst will join GPI to speak on 
“Unlocking Millennial Talent at Work.” Curt spoke to GPI 
in 2013, and GPI is happy to have Curt back to expand on 
his original presentation of dealing with Millennials in the 
workplace. 

Alex Chausovsky, from the Institute for Trend 
Research, will provide an economic presentation. This will 
be timely, relevant information on the markets, and ITR will 
give their economic projections for the next 12-18 months.

The Annual GPI golf tournament is scheduled to begin 

FLORIDA GULF COAST BOUND!
at 1:30 p.m. at the LaPlaya Golf Club. Don’t forget to join us 
for an afternoon of fun and networking.

On Friday April 8, GPI will welcome Steve McClatchy 
from Alleer Training to lead a presentation, “Lead Your 
Team, Don’t Manage the Process.” Steve is a high-energy 
speaker who will certainly get the crowd excited. Following 
his presentation, Steve will moderate a roundtable discussion 
with the members in attendance. 

We invite the GPI Associate members to provide 
product updates to all members in attendance. An invitation 
has already been distributed. If you are interested in making 
a short presentation, please contact the GPI office.

The 2016 annual meeting will conclude with the 
banquet dinner on Friday April 8. Join us for music and 
entertainment. GPI will recognize the outgoing President, 
John Freismuth, welcome President-Elect, Dean Anderson, 
and recognize those outgoing board members for their 
service.

Registration for the 2016 annual meeting is open  
and you can register by clicking here. Registration closes 
March 4. Please make sure you make your hotel reservations 
prior to the cutoff date.
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The GPI office would like your 
comments and suggestions to make GPI 
better than ever.  
If you have a meeting presentation 
topic, a suggestion for the website, 
potential member information, or 
anything that would benefit GPI, please 
e-mail Association headquarters at 
gpistaff@thomasamc.com.
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WELCOME TO GPI 
GPI has had five new members join the organization 
since the 2015 Semi-Annual meeting in Cleveland. Please 
help us welcome the newest members of GPI:

Dec-O-Art

DLP Imaging

Hytech Forming

NKS Alloys

Zund America

http://www.cvent.com/events/gpi-2016-annual-meeting/event-summary-c8f668a53cd04cbcbaf833b27fad049a.aspx
mailto:gpistaff@thomasamc.com


PRESIDENT’S MESSAGE

The countdown to the 2016 GPI annual meeting 
has started. My wife Kaara has a chalkboard in 
the kitchen with the days till the meeting written 
on it. I came home from work yesterday and my 
10-year-old daughter wrote, “that is to long” 
under “68 days till Florida.” For me it feels like it 
is just around the corner and we will be meeting 
old friends and a few new ones. The meeting will 
be at the LaPlaya Beach and Golf Resort on the 
Florida Gulf Coast.

We will want to welcome some new associate 
members to the GPI family. Chris Sayre with 
NKS Alloys, Dan Cantrell with Zund America and 
Peter Weber with DLP Imaging Corp. They will 
be great additions to the group so make an effort 
to introduce yourself at the spring event.

I would like to personally thank Steve Doerfler 
for his leadership. He really helped move GPI 
forward and will be greatly missed on the board.

John Freismuth 
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I would like to thank the nominating 
committee Randy White, Steve Doerfler and 
Bobby Welter, for their recommendations to 
nominate Jeff Root, Ralph West and Steve 
Davis to the board of directors. Mr. Root 
was nominated to serve as Treasurer and 
move through the GPI officer positions. 
Congratulations to all of you on your 
nominations.

Dean Anderson has put together another solid 
program. We have Curt Steinhorst returning 
to talk about unlocking the Millennial talent 
at work. Alex Chausovsky will enlighten us on 
the current economy. And Steve McClatchy will 
present “Lead Your Team, Don’t Manage the 
Process.”

I look forward to seeing everyone in Naples  
in April. 
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GPI Secure Virtual Office
As a GPI member, you have access to every Association file, every meeting file, 
every presentation, any time of day, anywhere in the world. The GPI Secure 
Virtual Office gives members access to Association files when you need, on 
your time. Just log in. Every GPI member has their own unique login. Please 
contact the GPI office if you need this information. 

2016 GPI Business EXPO
The 2016 GPI Business Expo will be held in 
conjunction with the Semi-Annual meeting. 
The Westin in downtown Cleveland will serve as 
the host site for the meeting and the Expo. The 
Expo will be open on Monday, September 19 
and Tuesday, September 20. Brooke Hamilton 
is serving as the chair for the 2016 Expo. There 
will be plenty of exhibit space available for GPI 
members and non-members. Exhibit space for GPI 
members is $750, while exhibit space for non-
members is $1,500. All members are encouraged 
to take advantage of this opportunity to exhibit 
at the Expo. The GPI Business Expo allows 
companies to showcase their products and services 
directly to owners and key decision makers within 
GPI manufacturing member companies. There 
is no other show like the Expo that specifically 
targets the engineered graphics industry. 

To register for an exhibitor booth at the 2016 
GPI Business Expo, please click here. 

https://secure.taisvo.com/gpi
http://www.cvent.com/events/2016-gpi-business-expo/event-summary-2b7cecee71724c73be7ca70d47224c09.aspx?i=6fef7788-7f43-41fd-89e3-83821d3c099a
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LEGAL NEWS AND 
COMMENTARY 
By Naomi R. Angel, Esq., GPI Legal Counsel

Naomi R. Angel can be reached at 312-263-3001 or nra@howehutton.com. These articles are provided solely for informational purposes and do 
not constitute legal advice. If you have specific questions or concerns about a legal issue, consult your company’s legal counsel for guidance.

WATCH THOSE INSURANCE 
EXCLUSIONS 

You have an errors and omissions liability insurance 
policy for your organization, and you think you are 
pretty well covered if the group is sued for such 
things. Better read the “exclusions” section of the 
policy before you get too comfortable. 
 The Illinois Appellate Court for the Second 
District recently 
upheld an 
insurer’s efforts 
to avoid liability 
and the duty 
to defend in a 
case where an 
insured was sued 
for violating 
the federal Telephone Consumer Protection Act 
(TCPA), which prohibits faxing advertisements to 
people without their consent, as well as the Illinois 
Consumer Fraud Act and other state laws. 
 In allowing the insurer to avoid all liability 
and the duty to defend the suit against the insured, 
the court noted an exclusion in the insurer’s 
policy for “liability or legal obligations of any 
insured…arising out of the TCPA or by any other 
similar statutes, ordinances, orders, directives or 
regulations.” Because all of the claims against the 
insured arose out of the same alleged actions by 
the insured, namely, sending faxes without the 
permission of the recipient, the court concluded 
that the other laws the insured was alleged to have 
violated were “similar” to the TCPA for purposes of 
the insurance exclusion. 

Read the fine print before you enter into any 
contract, including insurance contracts. We once 
encountered an errors and omissions policy that 
had two exclusions, (1) errors and (2) omissions! 
Insurers don’t have their names on so many 
buildings because they are overly generous in 
paying claims.

 SUIT TOSSED FOR 
“HUMORLESSNESS” 

A federal judge in Chicago dismissed a suit filed 
against the makers of 5-Hour Energy drink by 
someone claiming that one of the company’s 
commercials improperly traded on the plaintiff’s 
identity as a record holder for Hacky Sack, a bag 
kicking game. 
 In the commercial, an actor is said to 
have performed a number of feats in the same 
afternoon thanks to a shot of the energy drink – 
finding Bigfoot, disproving the theory of relativity, 
swimming the English Channel, mastering 
origami, and “beating the record for Hacky Sack.”  
But the judge was unimpressed with the actual 
record holder’s contention that the commercial 
violated the Illinois Right to Publicity Act or 
constituted false advertising under the federal 
Lanham Act, finding that the commercial was an 
“obvious joke” that could not deceive anyone with 
“a modicum of common sense and wit.” 
 The court also speculated that the plaintiff 
may have lost his 
sense of humor 
in putting years 
of training into 
Hacky Sack, and 
the judge noted 
that “the law 
does not reward 
humorlessness.” 

Bringing a trivial matter to court sometimes 
brings a harsher penalty than a judge’s sarcasm. 
In this case, the plaintiff represented himself 
instead of hiring counsel, who might have 
dissuaded him from filing the suit. That’s a joke 
of another color. 

mailto:gpistaff@thomasamc.com
mailto:nra%40howehutton.com?subject=

